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CUSTOMER KNOWLEDGE
Customer knowledge involves the ability of organizations to comprehend who their customers are, what are their inspiration towards the organizational programs, what their buying patterns are. Customer knowledge is important since it helps an organization sell its product since customers are an important part of a business firm. Therefore, this essay focuses on understanding Coca Cola’s consumer knowledge. Coca Cola is a 134-year-old company responsible for manufacturing soft drinks. Coca-cola has customers from every part of the world. Their stock involves water and soft drinks such as Fresca, Schweppes, barq’s, coffees, teas, juice, and Kombuchas, in some nations. Based on research by (Pillai et al, 2007), consumer knowledge offers accuracy and confidence to different organizations in determining the needs of the consumer. Putting the customer first involves rethinking the recipe of the drinks with the aim of reducing sugar levels without giving up the taste. 
The Coca Cola company comprehends that different products sell differently in different parts of the universe. Therefore, their customer knowledge allows them to know that customers require an infrastructure where they can be heard. Consumer information of Coca Cola consumers is highly inspired by their soft drinks, especially the introduction of zero sugar drinks that has low levels of sugar and calorie, thus can be consumed by everyone irrespective of health conditions. They utilized creative campaigns to determine the area preferences in terms of sugar content, competition, count of calories, and consumer behavior. They determine customer information and knowledge is obtained through social media. 
Coca-Cola has used online surveys on their websites. These surveys can be structured to determine customer satisfaction. The organization can ask about age, gender, preferences. Moreover, this survey can be on the website or can be emailed to the client once they make a purchase as a way of rating the Coca Cola products. The organization understands that not all customers will fill the survey, but the few answered ones will always be helpful. The use of online survey emerged as a trend because people spend a lot of time on the internet, therefore, it is easier to see the survey rather than distributing the survey to individuals. According to research done by (Halji et al, 2014), different social media sites have provided the opportunity to engage with the organization. It helps in determining the needs, requirements, and patterns of their customers and consumers. 
Customer service knowledge base consists of a combination of customer experiences, review, their insights concerning new products, captured from different sources. Coca Cola has provided different information involving different regions and the different age groups that have different preferences. That is, they comprehend that their customers from different regions prefer different products from their brand. To expand their customer knowledge center, Coca Cola company by ensuring a customer care personnel is always available so that information gathered from customers is always considered. Coca-Cola has included information on the new approach aimed at meeting changes in the taste of different soft drinks. That is, they have involved strategies in reducing sugars, and calories in the different soft drinks to provide health benefits, such as maintaining hydration, nutrition. Moreover, consumers have suggested a reduction in the packaging, therefore, the company has included information on how to reduce packaging and provide effective information concerning the calorie information in an easily readable and understandable way. 
In conclusion, consumer knowledge websites are useful for every business organization since it helps customers interact effectively and efficiently with their manufacture providing helpful insights to the organization. These insights can help organizations make informed decisions without guessing what the market and consumers need, thus helps in market penetration and maintaining a competitive advantage.
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